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accessibility

An indication of how well technology, including Web pages, can be used effectively by people with disabilities. In the UK, guidance is provided by the Disability Discrimination Act 1995; in the US, accessibility requirements are outlined in Section 508 (an amendment to the United States Workforce Rehabilitation Act 1973). The World Wide Web Consortium’s (W3C) Web Content Accessibility Guidelines provide detailed guidance for Website developers on accessibility. More information: < http://www.w3.org/WAI/ >.

audience

The group of people with a common interest who are the target users for a book, journal or electronic publication. In the Publishing NOS, the term ‘market’ is interpreted to encompass the notion of an ‘audience’.

audio

Sound elements incorporated into an electronic publication, such as:

· alerts and/or announcements

· animation sounds

· aural rendition of the text on screen

· music

· sound effects

Not all electronic publications need have an audio element.

bitmap

A bitmap is a graphic image file type that defines the colour of each pixel (“bit”) of an image or graphic, using a raster graphics method. File types that include bitmaps include .BMP (Windows bitmap files), .TIFF (Tagged Image File Format files), .GIF (Graphics Interchange Format files) and .JPEG (Joint Photographic Experts Group files). All scanned graphics and images are bitmaps. Bitmaps cannot be resized without losing definition. Usually, a graphic image is created using vector graphics (which can be rescaled easily and smoothly) and then converted to a raster graphic file (a bitmap).

BMP

See bitmap.

bug

Software coding or programming errors or inconsistencies between different types of hardware; textual or layout errors, missing software components, etc

CMS

See content management system.

co-edition

In the Publishing NOS, the term ‘co-edition’ is interpreted to encompass the wider notion of co-publishing, co-production, syndicated partnerships, etc.

content

A combination of information and elements collected, structured and organised for use in an electronic publication, such as:

· text

· graphics and images

· audio files

· video files

· interactive elements

· programs, scripts or applets

· hypertext or hyperlinks

· information sourced from other providers, e.g. syndicated text and newsfeeds

· the meaning behind the text and graphics 

· the subject matter

In the Publishing NOS, the terms ‘material’ and ‘text’ are interpreted to encompass the wider notion of ‘content’.

content management system (CMS)

The software system used to maintain and manage the creation, modification, removal and use of content. CMS systems can be used by individuals to format content for an electronic publication without the need for advanced Web or electronic publishing expertise. More information: < http://www.opensourcecms.com >.

data

Information converted into and stored in binary digital form (i.e., as a string of 0’s and 1’s), enabling it to be moved or processed between computers and other digital devices.

design

(i) The visual appearance of a book, journal or electronic publication (i.e., page design, Website design, illustration design, typography decisions etc); or 

(ii) The structure of the information in an electronic publication (i.e., how all information in a given context should be organized).

developer

An individual, group or company responsible for creating, programming and/or producing elements of an electronic publication. Such elements could include:

· core structural components of an electronic publication, e.g. database design, infrastructure

· interactive or multimedia elements, e.g. animation, Flash and Shockwave content

· programming, e.g. ECMAScript, Java applets, server-side scripting, database connections

· backend resources, e.g. database development, Web services, e-commerce, security

digital

Any electronic technology that generates, stores and/or processes data.

digital rights management (DRM)

A systematic approach to copyright protection for digital media, to prevent illegal copying and/or distribution of paid content.

digitisation

The process of converting information (‘legacy documents’, including text, images, audio and video) into a digital format, to make it easier to preserve, access, share and/or repurpose such information.

display

The screen or other electronic device that shows the text, graphics and images of an electronic publication to a user. The terms ‘display’, ‘screen’ and ‘monitor’ are often used interchangeably.

digital object identifier (DOI)

A system for identifying content (or any object of intellectual property) in the digital environment. DOIs are used to provide current information, including where they (or information about them) can be found on the Internet. Information about a digital object may change over time, including where to find it, but its DOI will not change. The DOI system is, simplistically, a Web page redirection scheme, e.g. clicking on a Web page link, such as < http://dx.doi.org/10.1126/science.1065467 >, would redirect the user to the 2001 article published in Science by D. Kornack and P. Rakic, “Cell Proliferation Without Neurogenesis in Adult Primate Neocortex” [Science, 294(5549), 2127–2130], even if the article’s URL were to change over time. More information: < http://www.doi.org >.

document (or screen) reader

A device that converts an electronic file or printed matter into a form (such as speech or Braille) suitable for use by people with visual impairment.

DOI

See digital object identifier.

DRM

See digital rights management.

e-book

An electronic version of a printed book that can be read only through the use of a device (e.g. a computer or handheld device). An e-book often has options that allow the reader to bookmark pages, make notes, highlight passages, and save selected text, check spelling and alter font sizes and styles.

electronic publication

Content in digital form which is much more open-ended and ongoing than a book or journal, e.g. electronic forms of print publications (books, journals, encyclopaedias, dictionaries, thesauri, newsletters etc.), interactive databases (bibliographies, statistics, spatial data, image data or text), interactive multimedia (such as games, tutorials or training materials) or discussion lists, bulletin boards and electronic pre-prints. An electronic publication can only be accessed via a computer or handheld device.

electronic publishing

The creation (and/or conversion of analogue or legacy data), manipulation, control, management and distribution of content, and the user tools necessary for interaction with such content, in digital form via physical media (e.g. CD-ROM, DVD) or electronic communication (e.g. the Internet, World-Wide Web)

Extensible Markup Language (XML) 

A mark-up language that enables document authors to create new and more relevant tags to describe their data. It is a flexible way to create common information formats and share both the format and the data within electronic environments, either for display or processing by a program. 

format

A pre-established layout for data, either:

(i) removable storage media — CD-ROM, DVD, floppy disk; or 

(ii) digital — PDF files, Websites and Web pages, electronic journals, e-books, electronic resources (such as Britannica Online), e-mail-based publications (discussion or mailing lists, newsletters), databases, file repositories, online directories, metadata, Weblogs or ‘blogs’, programs (including scripts), or syndication of content and metadata by RSS, Atom, ONIX, etc.

freelance, freelancer

In the Publishing NOS, the terms ‘freelance’ and ‘freelancer’ are interpreted to encompass an individual who provides design, copy-editing, proofreading, indexing or other such services, but who is not a member of the publisher’s staff.

GIF

See bitmap.

graphic

A graphic, or graphic image, is a visual representation within an electronic publication created, manipulated or digitised and stored in electronic form. Graphics include:

· banners

· graphical advertisements

· charts and diagrams

· line illustrations

· drawings

· icons and logos

· plans

Graphics are different from images (digital pictures and photographs).

hardware

The equipment on which software is run; e.g. desktop computers, servers, printers, scanners, CD-ROM / DVD drives etc.

hypertext

The ability to link selectively from one content item to another. Sometimes called ‘hypermedia’ to encompass linking audio and/or visual material.

hypertextuality

The interlinking of text, images, etc (i.e., content) by means of hyperlinks

ICT

See information and communications technology 

information and communications technology (ICT)

Any communication device (or application) and its associated applications or services; e.g. devices — computer and network hardware and software, satellite systems, mobile telephones, television, radio; applications — distance learning, videoconferencing.

information architecture

The process of determining and outlining the expectations and requirements for an electronic publication. Information architecture defines how all information in a given context should be organized, so it can be provided to a particular audience to meet specific objectives.

information systems

Systems (electronic or paper) that record and store information relating to a publication and content.

image

A picture or photograph within an electronic publication that has been created, manipulated or digitised and stored in electronic form.

imaging

The capture, storage, manipulation and display of images. 

· In document imaging, the emphasis is on capturing, storing, and retrieving information from images of text.

· In graphical imaging, the emphasis is on the manipulation (including blurring, resizing or rotating) of created images.

information

Any and all types of content used within an electronic publication. Can also mean anything assisting with the production and publication of a book, journal or electronic publication.

interactivity

The facility for a user to make decisions and selections of reading paths or content displayed, thereby changing the arrangement of content, or updating or altering the publication for that user at that particular moment.

Internationalized Resource Identifier (IRI)

A string of Universal Character Set (‘Unicode’) characters that identifies resources (documents, images, files, e-mail boxes, etc.) on the Web; distinct from the URI because it can contain accented characters, etc. See also Uniform Resource Indicator, Uniform Resource Locator.

International Standard Book Number (ISBN)

A unique 10-digit number assigned to a book title by the publisher to identify that title or edition of the title from another. More information: < http://www.isbn.org >.

International Standard Serial Number (ISSN)

A unique 8-digit number assigned to a periodical publication, including electronic serials, by the publisher to identify that periodical. More information: < http://www.issn.org >.

Internet

The global network of computers connected by telephone lines, cables, fibre optics and satellite transmissions, which interconnects the separate parts of the Internet:

· the World-Wide Web

· e-mail

· online databases

· file repositories

· Usenet groups (centralised discussion groups)

· Intranets (private computer networks, designed for sharing information and computing resources within an organisation)

JPEG

See bitmap.

layout grid

A simple visual design outline of a Web page or other publication that shows the placement of content elements. Sometimes known as a wireframe.

legacy

Applications and data produced previously using software and hardware that is older than the current technology, but which is still used or to be used. Paper-based documents are often referred to as ‘legacy documents’ in the context of electronic publishing.

legibility

A document that is capable of being read easily and understood. On Web pages, legibility is promoted by good visual design, appropriate use of colours, font sizes etc. 

market

A publisher’s sales region or sphere, or its target consumers (or audience). In the Publishing NOS, the term ‘market’ is interpreted to encompass the notion of an ‘audience’.

mark-up

The tags, characters or other symbols inserted into text or a document to describe the structure and/or its the visual appearance. Examples of mark-up schema are SGML, HTML and XML.

metadata

Data about data, i.e., a definition or description of data. SGML is metadata: it is a description of how to specify a document mark-up language or tag set.

material

In the Publishing NOS, the term ‘material’ is interpreted to encompass the wider notion of ‘content’.

monitor

See display.

multimedia

The combination of text, images, graphics, audio, video, animation, interactivity and/or hypertextuality in an electronic publication.

new media

A all-encompassing term for all forms of electronic communication that have arisen since the predominately text-and-static picture forms of online communication, e.g. audiovisual effects, streaming video and streaming audio, 3-D and virtual reality environments and effects, highly interactive user interfaces, online communities.

PDF

See Portable Document Format

Pixel

An individual point of colour on a display or in a graphical image.

POD

See print-on-demand.

Portable Document Format (PDF)

A file format developed by Adobe that preserves the exact look and content of the original document, including fonts, graphics and images, which enables the document to be printed, distributed by e-mail, or stored on the Web, an Intranet or CD-ROM / DVD for use by other users. PDF files can be viewed using the free Adobe Reader, or manipulated with the Adobe Acrobat software.

print-on-demand (POD)

Digital printing techniques and facilities that allow the printing of low numbers of books and journals as required and without great expense. Sometimes referred to as digital printing.

prototype

A rudimentary working model of a product or system intended for demonstration or as part of the development process. Often a simple prototype is built, tested and reworked until it reaches the point where the complete product or system can be developed from the prototype.

publication

In the Publishing NOS, the term ‘publication’ is interpreted to encompass the wider notion of publishing in any format — books, journals, online and offline electronic products.

raster graphics

A raster is a grid of x and y co-ordinates (and, for 3D images, z co-ordinates) which is applied to an graphic image during its creation or capture. A raster image file defines the colour of each co-ordinate. Raster graphics cannot be modified without losing information. Usually, a graphic image is created using vector graphics (which can be rescaled easily and smoothly) and then converted to a raster graphic file. Raster graphics are also known as bitmaps; examples file types include .BMP (Windows bitmap files), .TIFF (Tagged Image File Format files), .GIF (Graphics Interchange Format files) and .JPEG (Joint Photographic Experts Group files).

readability

A document that is able to be read easily. On Web pages, readability is promoted by “chunking” text into more, shorter paragraphs.

repurpose

The reuse of existing content in a new context, e.g. a print novel may be released as in an e-book format.

resolution

The number of pixels contained on a display, e.g., 1024 pixels horizontally x 768 pixels vertically. The resolution and size of a display affects the sharpness of images, etc, which is often expressed as dpi (dots – pixels – per inch). 

screen

See display

SGML

See Standard Generalized Markup Language.

software

Programs that operate hardware and/or perform tasks according to user interaction or sets of coded instructions.

Standard Generalized Markup Language (SGML)

A description of how to specify a document mark-up language or tag set. SGML defines rules for how a document can be described in terms of its structure (headings, paragraphs, lists, etc.). The visual aspect is not relevant; a document’s visual appearance will vary depending upon the technology, output format and user style preferences. Examples of SGML-based languages include HTML (Hypertext Markup Language) and XML (Extensible Markup Language).

structure

A set of relationships within, between and beyond individual items of content, which enables an understanding of and control over content. A structure determines which elements are necessary, the role of elements, the relationship of one element to another, and the sequence of elements. It determines how users can navigate through an electronic publication.

stylesheet

A set of rules that define and control a document’s visual appearance. On the Web, Cascading Stylesheets (CSS), defines and controls the way a Web page appears in a browser.

tag

A language element descriptor, i.e., special text that is usually delimited by “<” and “>”. Start and end tags surround the content, e.g. <p>This is a paragraph of text.</p>. See also mark-up.

text

Text is key to almost all electronic publications and comes in two primary forms:

· body text (paragraphs etc)

· display text (headings etc)

In the Publishing NOS, the term ‘text’ is interpreted to encompass the notion of ‘content’.

TIFF

See bitmap.

Uniform Resource Indicator (URI)

A string of ASCII characters that identifies resources (documents, images, programs, files, e-mail boxes, etc.) on the Web. The most common form of URI is the URL. See also International Resource Indicator, Uniform Resource Locator.

Uniform Resource Locator (URL)

The unique address for any resource accessible on the Internet. A URL contains the name of the Internet protocol to be used to access the resource (e.g., HTTP, FTP, News), the domain name which identifies a specific computer (e.g., www.electriceditors.net) and a pathname which specifies the location of a file (e.g., /resources/pnos-glossary.php). A URL is a type of URI.

usability

An indication of how well a publication accomplishes the goals of the user, such as ease-of-use, visual and structural consistency, etc. More information: < http://www.useit.com >.

user

The electronic publication’s equivalent of the reader of a book or journal: the person who uses an electronic publication.

vector graphics

Vector graphics are created by mathematical statements and formulae that locate lines, curves, rectangles and other objects in a 2D or 3D space. For example, a raster graphic file will define the colour of each pixel of, say, a line drawing; a vector graphic file, on the other hand, simply describes just the series of points to be connected. This means that individual lines or shapes can be edited, moved and rearranged without loss of definition and perspective. 

Web

A shortened form of World-Wide Web, which is one element that makes up the Internet.

Weblog

An online diary that is updated frequently by the owner or readers with new information on a subject or range of subjects. Also known as a “blog”

wireframe

Usually a skeletal outline of the possible links between pages on a Website. Wireframe is sometimes also used in the context of a simple visual design outline of a Web page or other publication that shows the placement of content elements (i.e., a layout grid).

XML

See Extensible Mark-up Language.

Glossary – 4

